
STARTING SOCIAL MEDIA ACCOUNTS IS EASY. 

 FINDING GOOD CONTENT TO POST CAN BE HARD!  

ALTHOUGH MANY BUSINESS OWNERS
BELIEVE THEY’LL HAVE UNLIMITED IDEAS
FOR ENGAGING CONTENT, THEY OFTEN
BECOME STUCK AFTER THE “NEWNESS”

WEARS OFF.

When I began my career as a social media manager, I felt the same pain.  

I was tired of stressing daily about the content I posted, and even more

frustrated with finding content that would keep my followers coming back.

After years of trial and error, I discovered the perfect mix of content to save

my time and sanity -- and that also helped grow the account from 1,000

followers to almost 10,000.

Decide how often you’d like to post during the week. 
Pick your content types in weekly and bi-weekly frequency.  
Choose the links or photos you’d like to use for each. 
Write captions for your links or posts. 
Use a scheduling platform like Hootsuite, Sprout Social, or
Buffer to schedule your posts for the month. 
Check your accounts every two days to engage with your fans! In
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Make a running list of bookmarked sites related to your industry or business that have content you love to read.
Add at least 2 new sites per week. Each month, check the list for new posts, and then plug them into the content
types! 
 
Collect photos in a Google Drive folder or other photo collection site to have easy access for the next month’s
posts. 
 
Create a “theme” for your digital marketing for the month, and then create content around the theme. 
 
For instance, if you’re publishing three times per week, you’d choose two weekly content types and two bi-weekly
content types to post every other week. 
 
Choose “evergreen” content for your scheduled posts, and leave extra posting times open during the week for
spur of the moment, super timely posts! 
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